Program Overview

Established in 1996, the Disney Sports Graduate Internship Program provides an inclusive environment for graduate students, which centers on a variety of business practices in operating a sports complex. Supplementing their classroom studies, the twelve month Internship provides a wide variety of practical learning and experiences. 

The following criteria apply: 

· Program offered only to students currently enrolled in a Masters or Doctoral degree program at an accredited college or university. An internship or work experience must be part of the graduation requirement for the student. 

· Students will be selected based upon the recommendation of their college or university and personal interviews with representatives of Disney Sports. 

· Grade point average of at least 3.0.
· Community involvement and volunteerism 


Disney Sports Attractions, Inc. and its affiliates have numerous responsibilities that contribute to the success of their athletic events. Responsibilities include: programming, event management, marketing, merchandise, sponsorship and facility operations at ESPN's Wide World of Sports® Complex, as well as business planning and development for future growth of the complex and the sports business at the Walt Disney World® Resort. 

This environment provides the perfect laboratory for students in all aspects of sports to receive an integrated learning and working experience. No other location provides the diversity and magnitude of possibilities. 

Number of Positions Available
Each year Disney Sports will choose thirty to thirty-five interns for a period of 12 months. 

Timeline 
Recruitment begins in January for positions beginning that summer. Select programs are available in January with recruitment starting in October. 

Program Stipend
Disney Sports will provide selected students a scholarship or stipend for living expenses during the period of the internship. Partnering with Disney, the National Consortium for Academics and Sports (NCAS) will administer the stipend of $1,300 per month per student.  Located at the University of Central Florida, the NCAS’s mission is to “to create a better society by focusing on educational attainment and using the power and appeal of sport to positively affect social change.”  To learn more about the NCAS and their member schools please visit their website at http://ncasports.org/.

Student Guidelines
Student interns must be enrolled during the time of the internship in a program with a college or university participating in the Disney Sports Graduate Intern Program (see above guidelines for colleges and universities). 

The ultimate goal of the program is to provide the student with the kind of real world experience that will make them the top "draft picks" in the job market. This will be done by recruiting the top students from the top colleges and universities, training and developing these students and encouraging organizations with jobs to offer to look at the Walt Disney World® Intern Program as the training ground for their future employees. 

Educational Learning Components
The Disney Sports Graduate Intern Program will allow the student to learn from professionals in a real-world, work environment by partnering the student with professionals in the chosen disciplines who will serve as their mentor and teacher. The program will also include the educational component of classroom learning, writing assignments, group sharing, and on the job learning/training. 

Classroom Learning
Students will attend classroom-learning presentations once a month. Some presentations may be specifically tailored to the students, while others may be part of a combined learning program for all Disney Sports staff members. 

On the Job Learning
All interns will be given the opportunity for hands on learning. Leaders are instructed to provide constant mentoring and teaching. Interns will be given meaningful work experience. 

For more information, contact us at wdw.sports.internships@disneysports.com 

2010 - 2011 Available Graduate Intern Positions

	The following is a list of positions available starting summer 2010. We have made several changes to categories and role descriptions that will help our candidates choose the best programs to fit their career goals. All listed roles have a number associated with that internship. For each program you are interested in, please indicate those numbers in your cover letter for interview consideration. All roles list how many interns are needed and the length required for each program. (All positions will not be available every year and additional positions may be substituted at any time).

	

	**Internships listed are available for current graduate level students only. Deadline: Feb 28, 2010**

	

	

	 

	Positions 1-4 are Intern Roles with the Sports Sales & Event Management Teams:
	

	 

	
	

	Internship Letter
	

	#1 Education/National Organizations Team
	

	#2 Disney Created Sports Fields (Soccer, Lacrosse and Football)
	

	#3 Disney Created Baseball and Softball
	

	#4 Endurance Team
	

	#5 Volunteer Services & Community Outreach
	

	#6 Facility Operations
	

	# 7 Box Office Operations
	

	# 8 Premium/Special Events
	

	#9 Sports Business Planning and Finance
	

	#10 Sports Marketing and Technology
	

	#11 Sports Publicity
	

	#12 Golf Classic Event Programming
	

	#13 Sports Sponsorship
	

	#14 Sports New Business Development Intern
	

	#15 Alliance/New Business Development
	

	#16 Park Businesses Development
	

	
	

	 

	Internship Letter
	

	
	

	 We have made changes to the internship program role descriptions so please be sure to review each and apply for them individually.
Please note that each internship position has a number. Students applying for internships should indicate in their resume or cover letter the number(s) of the internship(s) for which they are applying. Students may apply for as many positions as they would like. This will increase their opportunity to get one of the positions. Also note that for each position, the number of available positions and the required length of each position are indicated.

We would like to have all resumes for these internships by February 28, 2010. We will then conduct telephone interviews with students between March 15 and April 2, 2010. Decision and offers will be made no later than April 30, 2010.

Please have resumes sent via fax to 407-938-3819 or email wdw.sports.internships@disneysports.com. All students must have a letter of recommendation from a school Internship Representative.

The start dates of internships may vary, depending upon when the students complete classes (some internships may not have flexibility with start dates). Students will select from one of the following start dates: June 7, July 12 or August 2, 2010.
	

	
	

	 

	



	

	 

	
	

	#1 Education/National Organizations Team
	

	
	

	Number of Positions available: 2
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	
	

	The interns in this area will develop practical hands on experience with the entire cycle of the sports events business.  Interns will work directly with sport mangers and share in the planning and execution of sporting events from the most diverse portfolio in the entire sports division.  The education portfolio consists of high school and college championships at all skill and division levels.  The National Organizations portfolio includes working with National Governing Bodies (NGB's), National Sports Organizations and third party event groups.  Sport events encompass football, in-line hockey, street hockey, paintball, men's and women's basketball, special Olympic sports (fall and summer), men's and women's soccer, wrestling, field hockey, lacrosse, golf, volleyball, softball, baseball, cross country and track and field events.  Interns on this team shall develop skills in event budgeting, profit and loss analysis, housing, travel industry service, marketing, deal term structure, contracting, marketing and sales during the latter part of their one year commitment.
	

	
	

	Some of the marquee events include the Old Spice Classic (ESPN), ACC Conference Championship, Florida Special Olympic Games (fall and summer), PSP Paintball World Cup and the Pop Warner Super Bowl and National Cheerleading and Dance Championships.
	

	
	

	
	

	 

	


	

	 

	#2 Disney Created Sports Fields (Soccer, Lacrosse, Field Hockey and Football)
	

	
	

	Number of Positions available: 3 (2 Sales and 1 Event Management)
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	
	

	The two Interns will report to our Disney Created "Sports Fields" Sales and Event Management Team (Focus on Soccer, Field Hockey, Lacrosse and Football).
	

	
	

	There will be two positions offered for the "Sports Fields" team: Sales Intern and
	

	
	

	Event Management Intern
	

	Intern(s) must have a passion for sports, prior playing and coaching experience is recommended but not a necessity.
	

	Intern(s) must be able to take initiative, be energetic, have a strong work ethic, be outgoing and be able to communicate with guests, staff, coaches and respective leader.
	

	Intern(s) must have knowledge of ESPN's Wide World of Sports® Complex and understand its business model.
	

	
	

	1)  Sales Interns:
	

	
	

	Good knowledge of Field Sports including Soccer, Field Hockey, Lacrosse and Football
	

	Have excellent computer skills including Excel, Word, PowerPoint, etc
	

	Have financial experience with "Profit and Loss (P&L) statements
	

	Be able to communicate via phone in a professional manner.
	

	
	

	2)  Event Management Intern:
	

	
	

	Be willing to work events at ESPN's Wide World of Sports® Complex and learn set up of fields and logistics of events.
	

	Work with Disney clients directly to ensure success of event.
	

	Have excellent computer skills including Excel, Word, PowerPoint, etc
	

	Strong skills in event planning and also scheduling events and tournaments.
	

	
	

	Generally, The Disney Created Sports Fields interns will have the opportunity to observe the dynamics of choosing appropriate events for ESPN's Wide World of Sports® Complex.  They will learn the types of information the Sales Manager collects to determine the value of events, including the importance of both event profitability and strategic considerations, and observe event contract negotiations.  All interns will be provided the opportunity to actively participate in the decision making process by assisting the Sports Event Manager in the following areas:
	

	
	

	Researching existing events, gathering information on event history, merchandise sales, and sponsorship opportunities.
	

	Researching camp and clinic marketplace, making recommendations for Disney Camps and Clinics.
	

	Determine, based on event history, numbers, types and rate categories of hotel rooms to forecast for each event.
	

	Developing marketing plans and event itineraries
	

	Conducting venue analysis and preparing logistics plans. 
	

	Assisting in event budget preparation.
	

	The interns will also be given the opportunity to observe and participate in the planning, organizing and managing of a variety of events in different sports at ESPN's Wide World of Sports® Complex.
	

	The interns will also be expected to interface with Facility Management and other Walt Disney World® departments to insure that all requirements of the event are met. 
	

	
	

	 

	


	

	 

	
	

	#3 Disney Created Baseball and Softball
	

	
	

	Number of Positions available: 3 (each are listed below - if interested in any of the roles, please indicate in cover letter with #3)
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	
	

	A. Disney Created Softball: Intern will primarily support the Disney Created Softball line of business during the course of the twelve months.  When necessary, the intern will also provide support for the Disney Created Baseball team, the Premium Sales / Atlanta Braves Baseball team and Third Party events. 
	

	The intern will be mentored by the Sports Event Manager and will be involved in strategic, long-term planning and daily operational management for current and future softball events to be held at ESPN's Wide World of Sports® Complex.  Hands-on learning includes the collection of information to determine the value of events with consideration given to both the importance of event profitability and strategic considerations relating to contractual agreements.  The intern will be provided the opportunity to actively participate in the decision making process by assisting the Sports Event Manager and the Disney Created Softball team in the following areas:
	

	
	

	Research existing events and gather information on event history, merchandise sales, and sponsorship opportunities.
	

	Research the marketplace active participants within to make recommendations for potential Disney participation.
	

	Determine, based on event history, current environment and evolving demographics, forecast numbers to be used as the primary drivers for operational partner planning.
	

	Assist sales team in creating marketing plans and event itineraries.
	

	Conduct venue analysis and prepare logistics plans.
	

	Oversee event budget preparation and post-event financial recaps
	

	
	

	The intern will also be given the opportunity to observe and participate in the planning, organizing and managing of a variety of softball events at ESPN's Wide World of Sports® Complex.  The intern will be encouraged to fully participate in the management of events by assisting the Sports Events Managers in the following areas:
	

	
	

	Interfacing with Facility Management, Merchandise, Food and Beverage, Logistics, Security, Transportation, Guest Service and other Walt Disney World® departments to insure that all requirements of the event are met.
	

	Communicating with clients to meet and exceed expectations for events hosted at the ESPN's Wide World of Sports® Complex by outside parties.
	

	Coordinate Disney's Wide World of Sports® Complex schedules and job duties to foster synergies between amateur lines of business.
	

	
	

	B. Disney Created Baseball/Premium Sales / Atlanta Braves Spring Training: Intern will be mentored by the Sports and Sales Managers and will be involved in strategic, long-term planning and daily operational and sales management for current and future baseball events at ESPN's Wide World of Sports® Complex. 
	

	Specific to Event Management, hands-on learning includes the collection of information to determine the value of events with consideration given to both the importance of event profitability and strategic considerations relating to contractual agreements.  The intern will be provided the opportunity to actively participate in the decision making process by assisting the Sports Event Manager and the Disney Created Baseball team in the following areas:
	

	
	

	Determine, based on event history, current environment and evolving demographics, forecast numbers to be used as the primary drivers for operational partner planning.
	

	Conduct venue analysis and prepare logistics plans.
	

	Oversee event budget preparation and post-event financial recaps
	

	
	

	The intern will also be given the opportunity to observe and participate in the planning, organizing and managing of a variety of baseball events at ESPN's Wide World of Sports® Complex.  The intern will be encouraged to fully participate in the management of events by assisting the Sports Events Managers in the following areas:
	

	
	

	Interfacing with Facility Management, Merchandise, Food and Beverage, Logistics, Security, Transportation, Guest Service and other Walt Disney World® departments to insure that all requirements of the event are met.
	

	Communicating with clients to meet and exceed expectations for events hosted at the ESPN's Wide World of Sports® Complex by outside parties.
	

	Coordinate ESPN's Wide World of Sports® Complex schedules and job duties to foster synergies between amateur lines of business and the Atlanta Braves Spring Training season.
	

	
	

	Specific to Atlanta Braves Spring Training and time spent with the Premium Sales team, the intern will be mentored by the Sales Managers and will report to the Senior Sales Manager for Premium Sales. They will have the opportunity to work on all sales related functions and provide sales support for the Atlanta Braves Spring Training events and any other Premium Baseball Events (Tampa Bay Rays, World Baseball Classic) that may occur at the complex. The intern will actively participate in the decision making process by assisting the Sales Managers in the following areas:
	

	
	

	Work with current and potential clients in person, on the phone and at the complex 
	

	Answer incoming calls from the Braves sales line
	

	Generate outbound phone calls to sell new tickets (hospitality, season, groups & mini plans)
	

	Process ticket orders
	

	Maintain files and spreadsheets on the shared drive
	

	Assist with group mailings
	

	Communicate with both internal and external partners to guarantee success at the scheduled events
	

	
	

	C. Sports Event Sales / Disney Created Softball and Baseball: Intern will be mentored by the Sales Managers for Disney Created Baseball & Softball and will have the opportunity to work on all sales related functions associated with the portfolio of Baseball and Softball Events. The intern will actively participate in the decision making process by assisting the Sales Managers in the following areas:
	

	
	

	Assist with creating annual sales plan
	

	Work with the marketing department on the marketing plan and creative for our annual brochure's and advertising campaign.
	

	Assist Sales Managers on out-bound targeted sales call campaign
	

	Construct business letters & coordinate mailing
	

	Answer in-bound email and sales inquiries
	

	Update & Maintain team participating and tournament results on web site
	

	Handle all facets of preparing sales managers for successful tradeshow circuit
	

	Maintain & Update information on tournaments housed in confirmation kits
	

	Correspond with 3rd party sales agents on tournament updates
	

	Assist in blocking hotel space for future tournaments
	

	Learn and utilize sales/event programs (Siebel, DSCS, KANA)
	

	Facilitate all facets of registration process
	

	
	

	The Sports Event Sales intern will primarily support the Disney Created Softball and Baseball sales line of business during the course of the twelve months.  When necessary, the intern will also provide support for the Disney Created Event Management Team, the Premium Sales / Atlanta Braves Baseball team and Third Party events. 
	

	
	

	 

	


	

	
	

	 

	#4 Endurance Team
	

	
	

	Number of Positions available: 2 (1 Sales and 1 Event Management)
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	The interns will report to the Sports Event Manager and will be involved in the planning and daily operational management for current and future endurance events to be held at ESPN's Wide World of Sports®.  The interns will be provided the opportunity to actively participate in the decision making process by assisting the Sports Event Manager and the Disney Endurance team in the following areas:
	

	
	

	Manage various segments of endurance events, including:
	

	
	

	Kids' Races
	

	Awards
	

	SAG
	

	Communications
	

	Cast challenge
	

	Race course set-up
	

	
	

	Manage the VIP segment of the Walt Disney World® Marathon, including:
	

	Prepare and manage the event budget
	

	Communicate with VIPs to meet and exceed their expectations
	

	Coordinate ground and air transportation
	

	Manage a post-race hospitality tent and the hospitality suite at the host hotel
	

	Recruit and supervise volunteers, including scheduling
	

	Execute and pre-race VIP party
	

	Manage the VIP runner's tent and the hospitality suite at the host hotel
	

	Work closely with various partners, including Facility Management, Merchandise, Food and Beverage, Marketing, Logistics, Security, and Guest Service to ensure a successful events
Event Management Requirements:

- High level of organization and self-initiative

Responsibilities:

Disney Expos

- Assist with the design and content of Expo Exhibitor Sales and Communications Kits

- Generate and follow-up on Expo exhibitor leads

- Pre-event, on-site and post-event communication with exhibitors and event vendors

- Management of Expo Exhibitor Master Spreadsheet

- Assist with Expo floorplan design and subsequent exhibitor placement for optimum Disney show quality and guest experience

- On-site Expo management (including exhibitor move-in and move-out; signage and equipment placement; servicing exhibitor, Disney partner and guest requests, seeking to exceed expectations; on-site management of speaker series

- Gather and combine all event After Action Reports, including the production of their own.

Other events and projects:

- Management of Endurance trade show booth and goody bag program for WDW and Disneyland Endurance Teams

- Management of internal Endurance email newsletter targeted at Disney partners

- Management of various on-site events, including Awards Ceremonies, Athlete Packet Pick-Up, Kids’ Races, Information Desk


	

	
	

	 

	


	

	 

	
	

	#5 Volunteer Services & Community Outreach
	

	
	

	Number of Positions available: 2
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	 
	

	The Volunteer Services & Community Outreach Team supports over 25 events and fills over 19,000 volunteer shifts annually.  Interns will have the opportunity to participate in all aspects of Volunteer Management.  Interns will gain an understanding of the event planning processes including pre-event logistics, on-site volunteer operational s support, and post-event responsibilities.  Additionally, they will coordinate Community Outreach experiences for teams participating in sports events.  The Interns are mentored by our Volunteer Services Manager.  

The Interns will actively participate in decision-making and event delivery by assisting in the following areas:  
	

	
	

	Marketing and recruitment efforts for volunteer 
Understanding of Volunteer Database, Scheduling systems and Reporting functions
	

	High degree of interaction with Volunteers requiring excellent written and verbal communication skills
	

	Event planning and logistics in partnership with the Event Management team in support of Volunteer Operation
	

	Preparing training materials, scheduling and facilitating training sessions
	

	Providing on-site support during events in the areas of volunteer management and event delivery
	

	Beneficiary interaction and support throughout the vent cycle
	

	Post event recaps, appreciation, and volunteer retention efforts


	

	Examples of events the Interns will be involved with include the Children’s Miracle Network Golf Classic, all Disney Sports Endurance Events, Special Olympics Florida State Summer Games & Fall Classic, and the Old Spice Classic. 
	

	 

	
	

	


	

	
	

	 

	
	

	#6 Facility Operations
	

	
	

	Number of Positions available: 1
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	 
	

	The Facility Operations team monitors the total operation of the Sports Complex by working closely with all business units while providing services such as Event/Participant registration, Custodial Operations, venue ushers, facility parking, facility tours, and the operation of the Sports Experience.  In addition, Facility Operations manages the set up, monitoring, and strike of all events at ESPN’s Wide World of Sports® Complex.
	

	
	

	 

	


	

	 

	
	

	#7 Box Office Operations
	

	
	

	Number of Positions available: 1
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	The Box Office team is responsible for event ticket sales and event sales reporting.  They support the Sports Sales team by assisting in the development of easy to fulfill promotions and special offers.  Process and mail group and season ticket orders for professional events: develop and implement control processes for supporting remote sales and event locations including Children's Miracle Network Golf Classic and off-site venues.  Partner with Ticketmaster to develop event codes, input data into Walt Disney World® systems for accounting
	

	purposes and maintain will-call in the Box Office. 
	

	 

	
	

	
	

	 

	
	

	#8 Premium/Special Events
	

	
	

	Number of Positions available: 1
	

	Length of Program: 12 months (summer 10 - summer 11) 
	

	The Area Manager, Premium/Special Events will mentor this Internship.  The following disciplines will be covered during the Internship:
	

	General knowledge of all Operating Areas at the Complex to include hands on training in guest operations, custodial, changeover, and logistics. 
	

	Actively involved with major 3rd Party Clients including the Atlanta Braves and the Tampa Bay Buccaneers.
	

	
	

	Plan and execute Opening Ceremonies and Graduations.
	

	Plan and execute team buildings and functions with Epcot Events.
	

	
	

	Operationally involved with the Classic Car Operation for the Children's Miracle Network Golf Classic presented by Wal-Mart.
	

	Coordinate with Youth Markets, assisting with event execution.
	

	Provide Communication Support, preparing the Event Telecast Document.
	

	Actively engaged with Computer Software, focusing on Event and Venue utilization.
	

	Participate in Event Planning.
	

	
	

	The intern will observe and participate in the day-to-day operations of the Sports Complex, learning how each discipline partners for best results, how problem solving is handled, and how the Sports team provides the highest quality of Guest Service.
	

	The intern will become familiar with our Business Practices and Diversity Strategies. The intern must demonstrate schedule flexibility as our business involves weekends and evenings as well as normal operation. 
	

	
	

	 

	


	

	
	

	 

	#9 Sports  Business Planning and Finance
	

	
	

	Number of Positions available: 1  
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	
	

	Two interns will be mentored by the Sports Finance Manager/Senior Financial Analyst and will learn the financial systems and analysis used by Disney Sports to determine the viability of specific events for ESPN's Wide World of Sports® Complex. The interns will become integrated into the event selection process from the prospect stage through contract. These roles will be involved primarily in special projects with some responsibility for routine financial reporting.
	

	
	

	Projected duties include:
	

	Developing business cases and pro forma's for new business opportunities at ESPN’s Wide World of Sports® Complex and presenting the recommendations to Executive Leadership
	

	Determining the financial results of major sporting events on property
	

	Analyzing the incremental strategic value to Walt Disney World® driven by the events 
	

	Venue capacity/yield management analysis 
	

	Opportunity to volunteer and shadow event management team at selected events
	

	
	

	One intern will be mentored by the Water Parks and Golf Finance team. Throughout the course of the year he/she will learn the financial systems and analysis used at Walt Disney World®. The Intern will become integrated into the analysis of both current and new business opportunities, and will participate in the month-end close process, in addition to learning forecasting techniques. The Intern will work closely with park leadership to ensure they understand their financial goals and results.
	

	Projected duties include, but are not limited to:
	

	
	

	Development of financial modeling spreadsheets and financial report generation
	

	Analysis of productivity initiatives and future business opportunities
	

	Management of third party vendor sales, auditing sales reports to ensure accuracy
	

	Aid in the preparation of financial goals and opportunities during for the Annual Operating Plan
	

	
	

	 

	


	

	 

	
	

	#10 Sports Marketing and Technology
	

	
	

	Number of Positions available: 3
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	
	

	The interns will be mentored by one of the Sports Marketing Managers and will have the opportunity to learn the dynamics of sports event marketing.  The Interns will actively participate in the development of marketing campaigns and projects including research, strategic planning, creative development, print and on-line advertising, and other tactics used to appeal to the variety of potential participants in sports events at ESPN's Wide World of Sports® Complex. Through research, observation, and participation, he/she will learn the marketing process at ESPN's Wide World of Sports® Complex and will be provided with the opportunity to actively participate in decision-making and execution by assisting the Sports Marketing Manager in the following areas:
	

	
	

	Attending marketing/project planning meetings for complex as well as Sports and Recreation lines of business, including golf, bass fishing, water parks and more.
	

	Interacting with advertising agencies and other outside vendors
	

	Writing creative briefs and revisions for advertising agencies
	

	Developing creative visual presentations
	

	Writing and updating web site and broadcast email content
	

	Analyzing marketing data
	

	Participating on event task force teams made up of sales, marketing, and event planning staff
	

	Conducting research on additional marketing channels and technology enhancements
	

	Special projects based upon the intern's interest and skill s
	

	
	

	 

	
	

	
	

	 

	#11 Sports Publicity
	

	
	

	Number of Positions available: 2
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	
	

	The intern will be mentored by Walt Disney World® Public Relations director and will have the opportunity to observe and participate in the various developments of sports public relations initiatives, sports information functions and sports media outreach involving national, regional, local and niche sports publications and outlets.
	

	He/she will observe the importance of public relations, sports information and media
	

	awareness and services for promoting youth and professional sports events. The intern will actively participate in decision-making and event execution by assisting in the following areas:
	

	
	

	Public relations development efforts
	

	Sports media story pitching 
	

	Event media planning, and execution 
	

	Preparing media packets and collateral.  
	

	Providing on-site support in the areas of media services, including Atlanta Braves Spring Training, NBA Pre-Draft Camp, NFL Tampa Bay Buccaneers Training Camp, Children's Miracle Network Golf Classic presented by Wal-Mart, AAU National Championship, NFL Flag Football, Walt Disney World® Marathon, and over 170 youth/professional sports events.
	

	Event report outs and event information posting
	

	
	

	 

	
	

	 

	
	

	#12 Golf Classic Event Programming
	

	
	

	Number of Positions available: 1
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	
	

	The intern will be mentored by the Tournament Chairman of the Children's Miracle Network Golf Classic presented by Wal-Mart and will be directly involved with the operation of this PGA TOUR event. In addition to the PGA TOUR event the experience will provide the opportunity to understand how a 99-hole world-class golf resort operates as well as provide exposure to a wide variety of special events conducted at ESPN's Wide World of Sports® Complex. The specific different areas of event operation the intern will have the opportunity to actively participate in will include the following:
	

	
	

	Logistical operations.
	

	Volunteer coordination (over 800 for the PGA TOUR event)
	

	Corporate Hospitality sales.
	

	Ticket sales.
	

	Web site administration.
	

	Event planning.
	

	Event execution.
	

	Event recaps.
	

	Benchmarking other PGA TOUR events.
	

	Interaction with the PGA TOUR headquarters.
	

	Interaction with Disney's Wide World of Sports® Programming and Event Management Team.
	

	
	

	 

	


	

	 

	
	

	#13 Sports Sponsorship
	

	
	

	Number of Positions available: 2
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	
	

	The Sponsorship Intern will be mentored by the Sports Sponsorship & Promotion Manager and will gain experience in prospecting, creation and presentation of sales proposal, securing, servicing and executing strategic partnerships across ESPN's Wide World of Sports® portfolio of assets including the following premium events: Walt Disney World® Marathon, Princess Half Marathon, Endurance Events, Disney Created Events, and the Children's Miracle Network Golf Classic.
	

	
	

	The intern will observe and assist with all the aspects of Sponsorship Sales and Service, including:
	

	
	

	Researching and qualifying sponsor prospects
	

	
	

	The sales and negotiation process utilizing a consultative sales approach
	

	Sponsor event management and logistics
	

	Account management and the Disney approach to sponsorship client services
	

	Creating Proof-Of-Performance reports
	

	
	

	
	

	
	

	 

	


	

	 

	
	

	#14 Sports New Business Development Intern
	

	
	

	Number of Positions available: 2
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	
	

	The Business Development Intern will be mentored by the Business Development Manager and will gain experience in valuing new event opportunities including 3rd Party Rights Holder Events and / or Disney Created Events. New event opportunities range from single sport events (USA Fencing National), adventure race events (Muddy Buddy) and Multi-Sport Events (Boy Scout Quest). The intern will have the opportunity to participate in all aspects of the "Event Cycle" including:
	

	
	

	The research required to prospect new event opportunities
	

	Developing proposals for internal presentations and client presentations.
	

	Assisting in the Negotiation process including client interaction via meetings & site visits
	

	Assisting in Developing Marketing / Sales Plans
	

	Assisting in Developing the Event Game Plan and P&L
	

	Partnering with all functional area's who have accountability with the event from Marketing, Sponsorship, Sports Housing, Event Operations, Facilities Operations, Sports Food & Beverage and Merchandise
	

	 

	
	

	


	

	 

	
	

	#15 Alliance/New Business Development
	

	
	

	Number of Positions available: 2
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	
	

	The intern will be mentored by the Manager, Alliance Development and will gain experience in the areas of sponsorship at ESPN's Wide World of Sports® Complex event-specific sponsorship sales, as well as overall sponsorship of The Walt Disney Company's many global assets. The intern will observe and assist with all aspects of Alliance/New Business Sales and Development, including:
	

	
	

	The research required to prospect for new sponsor opportunities
	

	Creating sponsorship proposals
	

	Negotiations leading to a final agreement for sponsorship
	

	
	

	The intern will also have the opportunity to observe and participate in the ongoing support provided to current sponsors at ESPN's Wide World of Sports® Complex and for specific sports events held at the complex.
	

	
	

	These responsibilities include:
	

	
	

	Contract Administration
	

	Creating annual client recaps
	

	Fulfillment of obligations of the Sponsorship agreement
	

	
	

	Hosting sponsors representatives at various Walt Disney World®/ESPN's Wide World of Sports® Complex events.
	

	
	

	 

	


	

	 

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	#16 Park Businesses Development

	
	

	Number of Positions available: 2
	

	Length of Program: 12 months (summer 10 - summer 11)
	

	
	

	The intern will be mentored by the Business Relations/Development Manager and will gain experience in the areas of Park sponsorships and sponsor marketing and public relation.  This position will focus on existing sponsor clients at Epcot® (including Festival, INNOVENTIONS and World Showcase sponsors) and Disneyland® as well as prospective sponsors for the Parks. The intern will observe and assist in many areas of  Parks Development – including but not limited to:
	

	
	

	Research required to prospect for new sponsor opportunities and creation of sponsor proposals
	

	Creation of annual recap documents for Park and Festival sponsors
	

	Assisting in the negotiation process including client interactions via meetings & site visits
	

	Assist/Develop marketing, sales, PR materials for sponsor clients
	

	Assist in the planning and execution of sponsor events
	

	Development of internal and external presentations
	

	Hosting sponsors  or sponsor media representatives at various events 
	

	Actively participate in the day-to-day occurrences with sponsors and their representatives
	

	Actively participate in special departmental and sponsor projects (client newsletters, surveys, client research, media and PR events)

The intern will works with partners from across Walt Disney World and Disneyland and will be:

Partnering with all functional area's who have accountability with sponsors including: Marketing, Sponsorship, Event Operations, Park and  Facilities Operations, Food & Beverage, Merchandise and Walt Disney Imagineering


	


