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Exceeding expectations

Roger wanted to accelerate his career 
without spending too much time out of 
the workforce.

He enrolled as a full-time student, 
which allowed him to utilize every 
benefit of the program. 

In the classroom, Roger networked 
with both M.S. in Management and 
MBA students to broaden potential job 

opportunities through new connections 
and relationships. 

Roger points to the Elon Business 
Analytics Conference as a major  
value-added part of his experience. 
The annual conference features 
presentations from industry leaders 
who share analytics best practices.

Elon doesn’t do business as usual. The M.S. in Management 
program is designed for ambitious students who demand 
both a strong business foundation and specialized training. 

Whether you want to build on existing expertise or transition to a 
new career, the M.S. in Management program provides graduates 
with highly coveted skills and professional flexibility.

The fast-paced curriculum combines core business essentials 
with high-demand concentrations in organizational analytics 
and corporate communications. You’ll work alongside students 
with diverse professional backgrounds and benefit from a 
rapidly expanding network. Graduates become ethical leaders 
and creative problem-solvers valued in an ever-changing global 
marketplace.

The Power of Partnership

The M.S. in Management program combines the expertise 
of Elon’s nationally accredited schools of business and 
communications. The result is a highly collaborative and 
energized experience that results in a greater understanding of 
both disciplines. Business courses are offered in collaboration 
with Elon’s nationally ranked MBA program, which further 
enriches an already diverse learning environment.

Roger Dugas ’16 
concentration: organizational analytics
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The program is extraordinary 
because the students 
benefit from each other. 
They represent a variety of 
professional backgrounds 
and interests. They learn 
from each other. It makes 
the program unique. The 
result is students who work 
cross-functionally; executives 
confirm they want students 
who have an understanding of 
multiple fields.

The M.S. in Management program is designed for both recent graduates 
and working professionals. Students from all undergraduate backgrounds 
are welcome in order to cultivate a classroom environment with diverse 
perspectives.

To help manage your professional and personal priorities, the 33-hour 
curriculum can be completed at your own pace. Students who enroll 
full-time begin graduate classes in the fall and graduate in May. Part-time 
students are afforded the opportunity to take classes at a pace that suits 
their schedules. Classes are offered on weeknights from 6-9 p.m.

Further maximize flexibility by taking classes on the Elon campus or at 
The Solution Center, which is located off the Page Road exit of Interstate 
40 in Research Triangle Park. All core courses are offered at both locations. 
Classes are offered in a face-to-face setting and are taught by Elon faculty.

Innovation at work

”

“

John Doorley, visiting associate  
 professor of communications
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Ahead of the market

m.s. in ManageMent

M.s. in Management students select 

from two in-demand concentrations 

to complement a core business 

background with specialized training.



Ahead of the market

Organizational Analytics

Big data drives every functional part of an 
organization and there is exceptional demand 
for professionals with analytical skills. By 2018, 
the United States could face a shortage of up 
to 190,000 professionals with deep analytical 
skills, as well as 1.5 million managers and analysts 
who utilize big data to make effective decisions, 
according to a McKinsey & Company report. The 
organizational analytics concentration creates 
trained managers and analysts who can collect, 
organize and transform data into actionable, value-
adding business decisions. Students will:

 > Receive an individualized experience, tailored  
  to their industry of interest through small   
  class sizes and accessible faculty.

 > Enhance their statistical foundation with the 
  most up-to-date forecasting and predictive   
  methods such as Monte Carlo Simulation,   
  decision trees, cluster analysis and logistic   
  regression.

 > Learn open source R and SAS programming,   
  and gain the statistical skills companies are   
  seeking in their employees.

 > Use data-mining skills to take large amounts   
  of data and organize, analyze and project the  
  feasibility of a business decision.

 > Study business fundamentals to understand 
  how data-driven decisions impact    
  organizational value across industries.

 > Undertake an analytics-based practicum, if you  
  choose, at Glen Raven, Inc., a manufacturing   
  and marketing company. 

 
 
 
 
 

Corporate Communications

With the international expansion of business, 
the speed and spread of social media, and an 
increased focus on corporate reputation and 
social responsibility, organizations demonstrate 
a growing demand for employees with both 
business and corporate communications expertise. 
The corporate communications concentration 
prepares students to develop and manage 
strategic corporate communication programs, 
maintain mutually beneficial relationships with an 
organization’s audiences, help manage reputation, 
and counsel leadership on communications issues. 
Students will:

 > Develop advanced skills in reputation 
  management, crisis communication, 
  communications counseling, employee   
  engagement, issues management and   
  communications measurement. Students dig 
  into brand and reputation challenges with   
  organizations including Wells Fargo and the 
  City of Charlotte to craft long-term solutions.

 > Acquire business fundamentals to participate  
  in key management decisions that steer   
  organizations.

 > Learn how to develop and deliver targeted 
  messages to diverse organizational    
  stakeholders via multiple channels, including   
  social media.

 > Align corporate communications strategy to   
  business strategy.

 > Learn how to advance corporate    
  communications as an integral management  
  function.

 > Develop global and intercultural    
  communications strategies to support   
  international business goals.
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Leading edge learning



M.S. in Management 
Curriculum

Business core and concentration 
coursework start in the fall and are 
completed concurrently. Students 
in each concentration take an 
identical core of six graduate 
business courses.

Foundation Courses

The M.S. in Management program 
requires students demonstrate 
adequate preparation in accounting 
and finance prior to enrolling in 
the core M.S. in Management 
accounting and finance courses. 
Foundations courses are offered at 
Elon in August for full-time students; 
part-time students can take 
foundation courses throughout the 
year as offered.

 

Students who have prior 
coursework in accounting and 
finance are eligible to take 
placement exams that, if passed, 
will enable the student to exempt 
this requirement. 

fin 472: Principles of Finance 
acc 472: Principles of Financial   
 Accounting

Business Core (18 credit hours)

MscM 521: Economic Policy and the  
 Global Environment 
MscM 531: Accounting for Managerial  
 Decisions 
MscM 541: Marketing Management 
MscM 551: Financial Management 
MscM 562: Management and   
 Organizational Behavior
MscM 561: Advanced Operations and  
 Supply Chain OR
MscM 565: Project Management

 
 
 
 

Concentrations (15 credit hours)
organizational analytics 
MscM 567: Analytics I: Quantitative   
 Methods 
MscM 568: Analytics II: Spreadsheet   
 Decision Making 
MscM 569: Analytics III: Business 
 Data Mining
MscM 566: Analytics IV: R/SAS   
 Programming 
MscM 595: Special Topics: Data   
 Visualization OR 
MscM 596: Practicum

corporate communications
coM 512: Organizational    
 Communications 
coM 522: Reputation Management 
coM 532: Corporate Presentation 
 and Writing 
coM 542: Global and Intercultural   
 Communications 
coM 552: Corporate Communications  
 Capstone

Christina’s professional trajectory 
is trending nicely. After earning an 
undergraduate degree in psychology 
from Duke University, she works as 
an account manager at Teamworks, a 
software company in Durham.

She wanted a master’s degree to 
further excel.

“As someone with limited formal 
business training, Elon’s program 

appealed to me because it provided 
both a strong business foundation and 
communications classes,” she said.

As a part-time student, Christina 
moved her career forward while acquiring 
skills appplicable to any field.

“I wanted to graduate with strong 
relationships, and with business 
knowledge that will help me grow my 
career. Both happened.”

Christina Lingley ’16 
concentration: corporate communications

Leading edge learning
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The power of practice
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at elon, we believe the real world is the ultimate 

classroom. M.s. in Management students absorb 

academic lessons and apply their newfound 

knowledge to corporate practice. 

a capstone experience provides some students the 

opportunity to work on projects with companies 

such as sas, hanes, Vf, Wells fargo, ibM and fidelity.



Conversations with visiting executives empower 
students to drill deeper into specialized topics 
while growing their networks. These guest lectures 
demonstrate the strategic application of business 
theory. Recent visiting executives include:

 > Tom Davenport, author of “Competing on Analytics:  
  The New Science of Winning” and professor at  
  Babson College. 
 > Jay Hamilton, former senior director of global  
  communications and digital corporate relations for  
  Marriott International.
 > Manoj Chari, senior director of advanced analytics  
  research and development at SAS.
 > Satoki Kurakawa, the deputy manager of the 
  public affairs department for the Japan Aerospace  
  Exploration Agency.

Center for Organizational Analytics

M.S. in Management students work within the Love 
School of Business Center for Organizational Analytics. 
The center unites faculty, students and industry leaders 
to share best practices, solve organizational problems, 
and promote teaching, outreach and research. The 
center works collaboratively with the School of 
Communications, Department of Mathematics and 
Statistics, and the Department of Computing Sciences. 
As part of its mission to foster collaboration, the center 
is engaged in the following initiatives:

 > The annual Elon Business Analytics Conference,  
  featuring an organizational analytics roundtable  
  series and workshops.
 > Paid internship and consulting projects, which  
  empower students to develop hands-on 
  analytics experience.
 > Ongoing collaboration with industry partners,  
  which sets up data-driven student projects   
  and consulting work with local businesses. 
  Partners include Amazon Web Services, IBM,  
  Hanesbrands Inc., RTI International, SAS, 
  United Guaranty and Glen Raven.

The power of practice

Jasmine wanted a graduate program to 
enhance not only her business acumen, 
but also her communication skillset.

“Elon won me over because it has 
a strong student-centered approach, 
and genuine care for the success of 
individuals,” she said.

The highlight of her experience has been 
identifying her professional passion. It 

was while working alongside MBA 
students that she realized her deep 
interest in leadership. 

As she moves through the program, 
Jasmine continues her work as a 
personal banker for Wells Fargo. Her 
goal is “to get into a role that allows me 
to do what I do best, which is recruit, 
develop, and coach employees to be great 
and have success in their own roles.” 

Jasmine Suitt ’17 
concentration: corporate communications
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Big thinkers and creative 
problem-solvers
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graduates of the M.s. in Management program are business 

leaders who thrive on collaboration. they’re eager to 

innovate and are unafraid to challenge the status quo.

as a graduate, you’ll join an exclusive group of professionals 

who possess not only a core business foundation, but also 

expertise in a high-demand, specialized field. those skills 

open doors of employment opportunity and give alumni 

tremendous career flexibility.



Keys to Success

M.S. in Management class sizes are small, with an 
emphasis on student discussion and interaction. 
Faculty members are accessible in and out of class. 
This atmosphere of personal attention, combined with 
dedication to teaching and reasonable cost, is a key 
program distinction.

As you progress through the program, you’ll find that 
faculty within the School of Communications and the 
Martha and Spencer Love School of Business will quickly 
become both mentors and professional advocates. 
Faculty members have varied executive experience with 
firms large and small. Many of the program’s instructors 
have worked or taught in international markets, and all 
teach with the goal of equipping you for success.

 
 
 
 
 
 
 
 

Powerful Resources
The M.S. in Management degree does more than 
strengthen your professional credentials.  It is also a 
guarantee of support from Elon Career Services. Both 
the Martha and Spencer Love School of Business and 
the School of Communications house a branch of Elon 
University’s Student Professional Development Center, 
providing services specific to student and alumni needs, 
such as:

 > Self-assessment exercises, including exploring  
  interests, abilities, values and personality style.
 > Assistance in developing/updating a professional  
  resume and cover letter.
 > Exploring career options.
 > Establishing career goals and developing strategies  
  to achieve them.
 > Employer networking and Meet and Greet.
 > Career development workshops.
 > Mock interviews.
 > Professional panels.
 > Annual career fairs.
 > Individual appointments.

Travis works at the speed of technology. 
As an Engineering GIS/CAD for 
the City of Burlington, he’s well 
aware of how technical and analytical 
developments impact the economy. At 
Elon, he found a program to enhance 
his visual analytics knowledge without 
taking him out of the workplace. 

Travis says he’s especially appreciated 
building a network beyond his 
immediate field.

As technology propels the workplace, 
Travis credits Elon with providing a 
better understanding of what goes into 
the analysis and presentation of data in 
today’s business environment. 

After graduation? Travis is confident 
he’ll have an advantage in a 
competitive marketplace as he combines 
new skills with existing knowledge.

Travis Waller ’18 
concentration: organizational analytics
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As a student in Elon’s Martha and Spencer Love School 
of Business, you’ll join an academic community that is 
recognized as one of the nation’s best. Both the Princeton 
Review and Bloomberg Businessweek rank the Love School 
within the top tier of business schools in the country. 

You’ll also benefit from Elon’s national reputation as the 
leader in hands-on learning. For the fourth year in a row, U.S. 

News & World Report ranks Elon #1 among 140 master’s-level 
universities in the South, with a #1 ranking for innovation.

Take the next step
Elon M.S. in Management Profile

Program type: Full-time or Part-time
Program length: 33 credits
start date: September
classes Meet: Weekdays from 6-9 p.m.
location: Elon University or The Solution Center in 
 Research Triangle Park
tuition: $28,000-$35,000
average class size: 24 students (Elon campus), 12-15 (RTP)
average student age: 27

Apply Today

The M.S. in Management program enrolls in September. 
Applications are evaluated on a rolling basis throughout the 
year. We receive the majority of applications November through 
April. Please submit all required application materials as early as 
possible prior to enrollment, but no later than June 1.

The Martha and Spencer 
Love School of Business 
is accredited by AACSB 
International, the 

Association to Advance Collegiate Schools of 
Business — the premier accrediting agency 
for bachelor’s, master’s and doctoral degree 
programs in accounting, management and 
business administration.

Elon is one of 18 
private colleges 
and universities 
in the nation 

with an accredited communications school. 
The Accrediting Council on Education in 
Journalism and Mass Communications 
called the growth in the school’s quality and 
quantity “nothing short of spectacular.”

> Visit elon.edu/mscm for a  
 complete list of requirements  
 and additional information.
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elon has built a national reputation as a premier student-
centered liberal arts university that values strong relationships 
between students and their faculty and staff mentors. elon’s 
6,700 students prepare to become the resilient, ambitious and 
ethical leaders the world needs, putting their knowledge into 
action on campus, in the community and around the globe. 
elon is ranked the nation’s #1 master’s-level university for study 
abroad and is a top-producer of fulbright student scholars. 
U.S. News & World Report recognizes elon more than any other 
university in the nation for academic programs that “focus on 
student success.”

About Elon


