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Here is a list of the core competencies that each student can develop by completing a major. Select the major that best describes your 
current internship. Write about how you are/are not enhancing your skills as they relate to the core competencies of this major. This 
may be a tricky one, since your work may be broader than the major; just trust your judgment. 
 
Accounting Major 
The mission of the Accounting major is to develop future leaders who are capable of: 

• Understanding fundamental accounting concepts and principles. 
• Demonstrating their ability to articulate and apply such accounting concepts and principles. 
• Evaluating standard accounting practices in a variety of business settings and organizational forms.  
• Integrating financial, managerial and tax accounting concepts and principles for the purpose of aiding in business decision-

making. 
• Demonstrating competency of the newest technology to help an organization maintain fiscal accountability that meets US 

(GAAP) and International reporting standards (IFRS) 

Economics Major 
The mission of the Economics major is to develop future leaders who are capable of: 

• Developing critical thinking skills in order to become rational problem-solvers. 
• Observing the changing conditions of the economy and the drivers of consumer and institutional change. 
• Fostering their passion for research and engaging their research both in the classroom and the workplace 
• Analyzing theories and abstract concepts as well as the ability to model economic behavior. 

Entrepreneurship Major 
Elon's Entrepreneurship major is not preoccupied with creating founders of new ventures. Instead, we develop future leaders with the 
initiative, critical thinking, and disciplined execution that happen to be the hallmark of successful entrepreneurs who drive 
innovation, job growth, and positive change:  

• Initiative: Entrepreneurship majors are trained to act. Our majors step forward to solve incremental problems and assess 
and report significant concerns and opportunities. 

• Critical Thinking: Entrepreneurship majors are trained to analyze. Our majors capitalize upon available data, but also explore 
and build upon unstructured cues and information that might otherwise be overlooked. 

• Disciplined Execution: Entrepreneurship majors are trained to organize. Our majors are instilled with a strong internal work 
ethic and formidable project management skills to establish, calibrate, and complete initiatives. 

 
International Business Major 
The mission of the International Business major is to develop future leaders who are capable of: 

• Understanding the effects of technology on the disappearance of economic boundaries in the globalized world.  
• Examining how corporations and businesses operate in the international market environment. 
• Recognizing the cultural, political, and economic differences and challenges of operating a business in different countries. 
• Comprehending the fundamentals of cross-cultural and strategic management practices. 
•  

International Economics Major 

The mission of the International Economics major is to develop future leaders who are capable of: 
• Developing sound economic reasoning to understand the role of government, politics and law in the global economy. 
• Understanding the impact of culture in economic decision making.  
• Communicating foreign language expertise in a professional setting. 
• Building economic models to analyze assumptions and theories.  

Finance Major 
The mission of the Finance major is to develop future leaders who are capable of: 

• Understanding how financial institutions and markets function in a global environment. 
• Utilizing financial analytical skills to evaluate capital projects and investment goals. 



• Recognizing how financial departments are crucial to different types of organizations. 
• Developing knowledge of investments, financial markets, and corporate/managerial finance. 
• Applying knowledge about the latest information technology and software programs for use in financial decision-making. 

Management Major (See below for information on new tracks)* 
The mission of the Management major is to develop future leaders who are capable of: 

• Understanding and managing diverse people in domestic and global environments marked by constant change. 
• Applying analytical tools and processes learned in the classroom to organizational problems. 
• Managing projects, leading high performing teams and sustaining collaborative environments. 
• Effectively communicating plans and strategies to stakeholder groups. 
• Developing as future leaders of character who endeavor to make responsible decisions within an organization and in their 

daily lives.  
*Tracks: 
BUSINESS ANALYTICS: Many organizations are looking for students with business analytics skills who are able to analyze large amount of 
data from variety of sources such as social media (Facebook and Twitter), web-based customer feedback, clickstream data from web and 
mobile searches, and transactional data from electronic and traditional commerce to improve decision-making. The Management Department 
Business Analytics career track will prepare students to serve in generalist analyst positions in organizations, will provide the necessary skills to 
pursue more specialized business analyst positions, and will help students pursue appropriate certifications such as SAP and SAS Enterprise 
Miner.  

*HUMAN RESOURCES MANAGEMENT: Demand for well-trained human resource professionals has been rising over the last decade and 
indications suggest that employment opportunities will continue to increase.  Many large corporations have human resource management 
rotation programs, and major consulting firms have practices specifically focused on human capital management.  The Management 
Department Human Resource Management career track will prepare students to serve in generalist HR positions in organizations, will provide 
the necessary background to pursue more specialized positions, and will help students gain appropriate certifications such as the SPHR 
certification offered by the Society for Human Resource Management. 
 
*SUSTAINABLE ENTERPRISES: Management of sustainable enterprises requires a skill set and way of thinking that incorporates triple 
bottom line accountability: corporate environmental and social responsibility, as well as business operational and financial performance.  In 
recognition of growing job opportunities, the Management Department Sustainable Enterprises career track prepares students to work with a 
variety of public and private companies and NGOs in addressing their sustainability goals and objectives through policy, management practices 
and services, branding and marketing.  

 
Marketing Major 
The mission of the Marketing major is to develop future leaders who are capable of: 

• Developing market strategies in order to address relevant customer needs. 
• Focusing on Marketing’s role in an organization, as well as society. 
• Applying a critical and creative perspective of strategic marketing into a realistic setting. 
• Understanding how culture, technology, diversity, ethics, and other external environmental factors affect the global 

marketplace. 
• Comprehending the challenges of making market decisions and creating effective marketing strategies that will reach 

consumers. 


