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HIGHLIGHTS 
 

 The School of Communications budget has increased 57 percent in the past three 
years. Key reasons are new faculty positions, creation of the graduate program, and 
the addition of the Sport & Event Management Department. 
 

 McEwen Communications Building features wireless technology, high-definition 
production facilities, and a fleet of tapeless HD video cameras for student checkout. 

 
 Belk Library, in the heart of campus, is a popular student destination. In McEwen, 

the school provides 500 free newspapers (The New York Times, USA Today and a 
local paper) on a daily basis to promote student readership. 

 
 The graduate program has its own facilities in historic Powell Building. The floor 

features a classroom, media lab, edit suites, commons area and 11 faculty offices. 
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1. Complete and attach Table 11, “Budget and Expenditures.” 
 

Table 11, on the following page, shows the School of Communications budget 
(operation budget and salaries, omitting benefits) for each of the past three years.  
 
Below is the budgetary growth since the school’s origin, as reported in the ASJMC 
budget surveys conducted annually by the Cox Center at the University of Georgia: 
 

2000-01           $   844,200 
2001-02 1,115,800 
2002-03 1,592,700 
2003-04 1,734,500 
2004-05 1,956,800 
2005-06 2,237,800 

2006-07 2,478,000 
2007-08 2,756,700 
2008-09 3,074,800 
2009-10 3,937,500 
2010-11 4,577,500 
2011-12 4,820,000 (est.)

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Table 11.  Budget and Expenditures 
 
Show below the annual unit budget for each of the three years preceding the accreditation visit. 
“Annual budget” refers to funds directly under control of the unit for the entire year (12 months). 
Budget figures should not include expenditures for building maintenance, retirement allowances, 
scholarships, prizes or student aid. List student newspaper budget only if it is under control of unit 
and is used in instruction.  [This table also omits faculty/staff benefits such as health insurance.] 
 
 
Budget Item   2008 - 09 2009 - 10 2010 - 11 
 
Faculty/staff salaries (full time)                         2,403,700      2,860,700 3,323,300 
 
Teaching salaries (part time/adjunct) 231,600 280,000 347,000 
 
Student worker salaries 10,400 10,800 17,600 
 
Office supplies/copying/phones/postage _______35,700 35,800 38,200 
 
Travel and professional development 64,900 93,000 115,300 
 
Special lectures/guests/hospitality 11,700 20,100 15,600 
 
Facilities 14,100 21,000 23,800 
 
Equipment/technology 106,600 95,900 101,100 
 
Maintenance of equipment provided by university  
 
Subscriptions/Readership Program 20,100 19,100 15,700 
 
Student project support/travel/entry fees 5,600 14,800 16,600 
 
Communications Fellows program 28,100 44,600 53,100 
 
Communications Advisory Board 4,800 5,200 5,300 
 
Centers and projects 19,200 33,100 36,300 
 
ESPN2 show/Time-Warner contract 24,400 28,700 34,400 
 
Los Angeles summer program 76,300 116,700 170,500 
 
Miscellaneous 17,600 31,100 35,600 
 
Graduate program operations -- 226,900 228,100 
 
Sport & Event Management Department -- -- 8,000 
 
 
TOTAL COMMUNICATIONS BUDGET 3,074,800 3,937,500 4,577,500  
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2. Describe the process through which the unit develops its budget, including 
preparation of the budget request and spending plan, review and approval, and the 
role of faculty in the process. 

 

In the School of Communications, the dean shares budget information at the faculty 
retreat each August, showing how the school’s money was spent in the preceding year 
and discussing budget issues for the coming year. 
 
All schools at Elon follow the same budget process. In the fall, deans work with 
department chairs to prepare requests in four categories: new faculty positions, 
operations, capital expenditures, and new programs. Because faculty recruiting 
requires early advertising, deans propose new positions to the provost in early fall,   
and the provost will authorize new positions by mid-semester after receiving official 
enrollment numbers and consulting with the president.   
 
All other requests from across the university are compiled for a budget committee 
chaired by the provost and consisting of the executive vice president, the vice president 
for business and finance, two rotating faculty members, and a rotating academic dean 
(Dean Parsons currently serves in this role). 
 
In January, the budget committee broadly prioritizes requests and establishes a budget 
model. The model is a projection for tuition revenue, room and board revenue, and 
student enrollment and retention projections. Elon is heavily tuition-driven, so the 
available budget basically is tuition multiplied by the number of estimated students, 
minus a savings cushion. In February, the budget committee hosts two sessions for 
faculty and staff to discuss the budget model and special considerations for that year. 
Afterwards, the president reviews and submits a proposed budget to the university's 
Board of Trustees, which approves the budget at its March meeting. 
 
The university has operated for years with a conservative budgeting model to protect 
against a precipitous decline in students or other emergency. For example, the Board   
of Trustees mandates that 10 percent of the annual budget be set aside as a reserve  
each year. In 2011, this totals about $18 million. 
 
In addition, the budget committee creates a financial model based on revenue from 
only 97 percent of estimated student enrollment (allowing for a 3 percent enrollment 
shortfall) and only 95 percent of anticipated tuition dollars (allowing for the possibility 
of weaker retention in a bad economy). Since enrollment and tuition have remained 
strong through the years, the university ends each year with a substantial pool of 
money that was not budgeted. This under-budgeting of enrollment and tuition typically 
results in a $6-7 million contingency fund at the end of the year. 
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The university distributes these pools of money in three ways: 
 
 End-of-year allocations for one-time expenditures. The School of Communications 

has benefited significantly over the years from end-of-year allocations, such as 
constructing additional digital media labs and funding interior renovations. In fact, 
an end-of-year allocation in summer 2011 funded the high-definition conversion     
of the television studios, control room and engineering areas. 
 

 Campus construction projects as recommended by the university’s Long-Range 
Planning Committee, which includes a School of Communications representative. 

 
 Investment of several million dollars each year in a quasi endowment for the 

purpose of using the interest to enhance need-based student scholarships. 
 

In terms of the school’s continuing operation budget, faculty committees can propose 
expenditures. For example, the faculty technology committee guides the school’s 
decision-making each year on how best to allocate the available technology budget. 
 
 
 
 3. Describe how the allocation of resources is related to the unit’s long-range, strategic 
plan. 

 

Money flows to priorities at Elon, and the School of Communications closely adheres 
to its annual goals and five-year strategic plan to identify priorities for funding. 
 
Here is an early example: One of the school’s first priorities read "Explore ACEJMC 
accreditation." That exploration evolved into a decision to seek accreditation, and this 
directly impacted allocation of resources. The school added additional class sections, 
and faculty, to reduce the size of skills classes to 18 students. The school added an 
internship director to provide better curricular supervision. The school also invested 
heavily in new technologies to stay abreast of the changing media landscape. 
 
Recent examples of resources flowing to priorities include creating a Career Services 
office in the communications school, converting TV studios to high-definition, funding 
the Elon Journal of Undergraduate Research in Communications, and establishing a 
course-reassignment plan to provide faculty with more time for scholarly achievement. 
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4. Describe how the resources provided by the institution compare with similar units on 
your campus. 

 

The School of Communications is well supported by the institution, and money for 
new initiatives is distributed equitably. The deans meet together with the provost for 
two and a half hours every Wednesday and share input into many financial decisions.  
Because there are only four undergraduate academic units at Elon, it is easier to 
communicate frequently about financial issues.   
 
Because Communications faculty average a decade of professional experience, faculty 
salaries for new positions in the School of Communications generally are higher than 
those in the College of Arts and Sciences and the School of Education, but are lower 
than the faculty salaries commanded in the School of Business. Annual salary increases 
are equitable across schools. 
 
The one area of dissimilarity is funding for the university’s Fellows programs that 
attract outstanding students to each school. The university made a strategic decision 
several years ago to enhance the Elon College Fellows program prior to its successful 
bid to house a Phi Beta Kappa chapter. All 50 Elon College Fellows receive annual 
scholarships ($4,500 each in 2011-12), whereas only five of the 25 Communications 
Fellows (as well as only five of the 25 Business Fellows) receive similar scholarships. 
This inequity is a rare occurrence of the institution providing unequal resources for 
similar programs. 
 
 
 
 5. List the tuition (including fees) charged during the most recent academic year. Please 
include undergraduate and graduate tuition for both in-state and out-of-state students. 

 

Tuition and fees are the same for in-state and out-of-state undergraduate students: 
$27,881 in 2011-12. Room and board is $9,090, for a total of $36,971. More than half 
of Elon’s undergraduates live on campus. 
 
The cost of the 10-month M.A. in Interactive Media program is $31,232. As part of the 
program cost, graduate students receive a software package for all iMedia courses and 
an international travel component in the Winter Term fly-in. Competitive scholarships, 
cumulatively averaging 10 percent of tuition, are available for students who qualify. 
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6. Describe fund-raising goals and efforts undertaken by the unit. 
 

At Elon, no academic unit has its own fund-raising officer. Instead, the institution     
has a centralized development office with an assigned liaison to each school. The 
liaison position for the School of Communications is currently vacant. 
 
Still, the School of Communications has raised more than $1.6 million in private 
funding since its founding. Major gifts include $200,000 from the Hearst Foundation 
for minority scholarships; a $220,000 estate gift from alumnus Marjorie Hunter, 
formerly the White House correspondent for The New York Times; more than $100,000 
for the D’Angelo scholarship in honor of Bill Leonard, former president of CBS News; 
and $500,000 for the state’s Open Government Coalition, invested in the university’s 
endowment for use by the Sunshine Center in the School of Communications. 
 
In 2010-11, the school attracted $60,855 in annual and endowed funds – almost double 
the amount the year before. One reason is that, in the past, alumni were asked to send 
annual gifts only to the university’s general fund or to the athletics fund. In 2010-11, 
the university began inviting alumni to designate their giving to academic units. With 
this change, alumni gifts to the School of Communications grew from 11 in 2009-10     
to 178 alumni gifts the past year. 
 
Elon has an unusually young alumni base – 41 percent of all alumni have been out of 
school for 10 years or less. For the School of Communications, this figure is almost 
100 percent. As a result, the School of Communications does not have older alumni 
who have reached the pinnacle of their careers or who have reached retirement age  
and wish to leave a legacy to their alma mater. 
 
Instead, the institution focuses much of its fund-raising attention on parents of current 
and former students. Overall, the university is in the final stages of a $100 million  
Ever Elon campaign designed primarily to build the endowment. 
 
The school’s one endowed chair, the A.J. Fletcher Professorship, was given to Elon in 
the 1990s by the A.J. Fletcher Foundation in Raleigh, which has since moved its focus 
from supporting higher education to addressing social and civic problems in the state. 
The Fletcher Professorship provides the recipient, David Copeland, with a salary 
supplement and an operations allocation. 
 
The school’s strategic plan contains this goal: “Attract significant gifts and endowment 
to double need-based undergraduate scholarships in the school, enhance program 
quality, and build a new school facility.” 
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7. Describe the unit’s classrooms, offices, computer labs or other building spaces.           
If the unit administers university media or student publications, include a description 
of equipment and facilities devoted to those operations. 

 

The School of Communications enjoys outstanding facilities. The undergraduate home 
is McEwen Communications Building. In 2000, the former library was redesigned   
and renovated to house the new School of Communications. Because the building was 
constructed with load-bearing columns to hold the significant weight of thousands of 
books, no space existed in the building for television studios without the interference 
of a column. As a result, the university constructed an addition to the building's south 
end that became McEwen’s two television studios.   
 
McEwen’s design and use of color reflect the vibrancy of a School of Communications 
in the 21st century. The school is on the official university tour, and 10,000 prospective 
students and family members walk the main floor of McEwen each year. In the lobby, 
visitors watch a brief video introduction to the school before walking to the studios. 
 
The School of Communications is a Mac environment. (In fact, 50 percent of Elon’s 
entering class this year brought a Mac laptop with them.) McEwen contains five Mac 
labs for writing, production and multimedia design courses. The labs are generally 
interchangeable because they share much of the same software. 
 

McEwen 002 (lower floor) is a multimedia design, audio production, and video production lab 
with 19 iMac workstations (27-inch display). 
 

McEwen 108 (main floor) is a multimedia design and video production lab with 20 Mac Pro 
Quad-Core tower workstations. 
 

McEwen 205 (second floor) is a multimedia design and video production lab with 20 Mac Pro 
Quad-Core tower workstations. 
 

McEwen 207 (second floor) is a writing and multimedia design lab with 19 iMac workstations 
(21.5-inch display). 
 

McEwen 209 (second floor) is a writing and multimedia design lab with 19 iMac workstations 
(27-inch display). 

 
All classrooms and labs are equipped with a teacher’s station, HD video projector and 
screen, and Crestron control unit to assist faculty with audio and video technologies.  
In addition, McEwen 002 and 108 are equipped with wall-mounted 42-inch flat screen 
monitors for video reinforcement.  
 
For advanced students, a video editing suite with 13 edit bays is located on the lower 
floor. Each bay contains a Mac Pro Quad-Core tower workstation with dual monitors, 
speakers and VCR. A common area in the suite serves as a student lounge with a large 
flat-screen monitor for reviewing projects. The lower floor also houses a digital 
recording studio with shared studio space. One control room is equipped with a 
Digidesign 24-track control surface and Avid Pro Tools HD, and the other is equipped 
with a Digidesign 8-track control surface with Avid Pro Tools 9. 
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A film screening room with theater-style seating for 71 people also is located on the 
lower floor. This room features HD projection with 7.1 surround sound. It is equipped 
with a Blu-ray DVD player.   
 
McEwen is equipped with a state-of-the-art HD production facility with a control 
room, two studios, engineering section, set storage wing with loading dock, and 
student newsroom. Studio A contains a fixed set for student newscast Phoenix14News. 
Studio B is a large multi-purpose space used for a variety of student programs such as 
Elon Phoenix Weekly (a sports magazine show airing weekly on ESPN2 in the state), 
Win Stuff (game show), One on One Sports (talk show), and Newsbreakers (sitcom).  

 
In 2011, the school completed a planned transition from standard-definition (NTSC) to 
high-definition. Students now shoot and edit entirely in HD using tapeless workflows 
for field and studio production. The school maintains a large inventory of video and 
film production equipment for free checkout to students using an Elon student ID, 
through the Elon Television Services office on the main floor. Students can reserve 
equipment or change an existing reservation through WebCheckout, the school’s 
online equipment reservation system. WebCheckout provides detailed traffic reports to 
help faculty and staff in planning, scheduling, forecasting and budgeting. 
 
Television Services maintains a fleet of 68 tapeless HD video camcorders. Students 
have access to 55 Sony NX70s and 13 Panasonic HMC-150s. All of these cameras 
record full HD video to Class 4 (or higher) SDHC memory cards. Each camera 
package comes equipped with a portable field case, battery, tripod and microphone 
(handheld or lavalier). For extended checkouts, students can reserve additional 
batteries and/or a battery charger. Students also have access to the following items: 
 

5 Nikon D80 DSLR still cameras 
13 Nikon D90 DSLR hybrid cameras (still image and HD video recording) 
2 Nikon D300 DSLR hybrid cameras (still image and HD video recording) 
28 Canon PowerShot G-series digital still cameras 
36 portable audio recorders 
8 single box-light kits 
6 basic multi-instrument light kits 
11 advanced multi-instrument light kits 
Accessory items include DSLR camera lenses, shotgun microphones and boom poles, portable 
audio mixers, portable video monitors, USB microphones, camera lights, grip equipment (sandbags, 
C-stands), portable jib, doorway dolly and track, and camera stabilizers (steadycam, car mounts) 

 
In response to a request from the Student Advisory Board, the school installed a 
student ID card system for 24-hour access to McEwen. Card readers grant individual 
access to the video editing suite and audio recording studio. A number of flat-screen 
HD video monitors are located in common areas for use by students and faculty.    
Each is equipped with cables for connecting a local Mac or Windows computer and is 
connected to the campus CATV system for viewing broadcast and cable programming. 
CATV is accessible in each office, lab and classroom in McEwen.  
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Every lab computer is equipped with Microsoft Office for Mac 2011 (MS Word for 
text editing, Excel for data management, and PowerPoint for presentation). A Mac or 
Windows version of Microsoft Office is provided free to all Elon faculty, staff and 
students. Lab computers are equipped with Adobe CS5.5 Design Premium (Photoshop, 
Illustrator, InDesign, Flash Catalyst, Flash Professional, Fireworks, Acrobat X Pro, 
Bridge, Device Central, and Media Encoder). The video production labs and editing 
suites are equipped with Apple Final Cut Pro X, Motion 5 and Compressor 4 for video 
editing and motion graphics. The video editing bays also have Adobe Photoshop and 
After Effects. McEwen 002 is equipped with Avid Pro Tools 9 for audio editing and 
mixing. A lab also is equipped with Final Draft, Dramatica Pro and Movie Magic 
Screenwriter for broadcast or corporate scriptwriting, narrative screenwriting, and film 
production classes.  
 
Each full-time faculty member has a computer issued at the time of arrival. Faculty 
may choose Macintosh or PC, desktop or laptop. The vast majority of communications 
faculty choose a Mac laptop. Faculty who teach lab courses are provided the same 
design or video editing software programs used in classes. 
 
All computers at Elon – both in labs and faculty offices – are replaced on a four-year 
rotation cycle. This is coordinated by the university’s technology office and is not part 
of the School of Communications budget. 
 
 
GRADUATE PROGRAM 
 
The M.A. in Interactive Media program is located in the heart of campus, on the 
second floor of historic Powell Building. In fact, the program is directly above the 
president’s office. The school secured this prime real estate in 2009 upon completion 
of Lindner Hall as the new home for the College of Arts and Sciences. 
 
The iMedia facilities consist of a classroom, a digital media lab, five edit suites, a 
student commons area, and a program office. Eleven faculty and staff members who 
work with iMedia students have their offices on the second floor of Powell (along with 
the Sport & Event Management Department that joined the school last year). 
 
Powell 213 is a multimedia design, audio production, and video production lab with  
20 Mac Pro Quad-Core tower workstations. The lab is equipped with a shared desktop 
monitor between each computer workstation for video reinforcement. Each edit suite 
contains a Mac Pro Quad-Core tower workstation with dual monitors. The suites are 
large enough to accommodate student teams. All iMedia computers are equipped    
with Adobe CS 5.5 Master Collection (Design Premium titles plus Premiere Pro,    
After Effects, Audition, OnLocation, Encore and Contribute). 
 
The iMedia program has an equipment room with 20 lockers, each containing a field 
production kit with a Canon EOS 7D DSLR Hybrid camera, tripod, shotgun mic and 
accessories. Two iMedia students are assigned to each locker for the year. In addition, 
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iMedia students have full access to WebCheckout to reserve items through Television 
Services. A card reader provides 24-hour entry to the second floor, granting students 
unlimited access to the lab, edit suites, and equipment room lockers. 
 
 
STUDENT MEDIA 
 
The school does not administer student media, but faculty and staff members in the 
school do serve as student media advisers. Elon Student Television (ESTV) has an 
office in McEwen that serves both the news and entertainment staffs. The Pendulum 
student newspaper is located across the street from McEwen, on the third floor of a 
new building housing the Barnes & Noble bookstore. Radio station WSOE-FM is 
located on the second floor of Moseley, the student center. The university yearbook 
Phi Psi Cli is housed in a corner building across the street from McEwen, along with 
Live Oak Communications, the school’s student-run agency. 

 
 
 
 8. Evaluate how well equipment and facilities enable and promote effective scholarship, 

teaching and learning. Describe the unit’s most urgent needs for space or equipment 
and the plan to address these needs. 

 

Faculty and students are complimentary of how the school’s facilities and equipment 
contribute to teaching, scholarship and student learning. 
 
When the School of Communications was founded in 2000, it did not need all of 
McEwen. At the time, the building housed the Honors Program director, General 
Studies director, Undergraduate Research director and Associate Provost. Today,       
the School of Communications occupies all of McEwen, plus the Priestley Building   
across the street (where five faculty offices are located along with the yearbook and 
Live Oak Communications) and Powell Building for the graduate program. 
 
Faculty and staff were asked during the self-study process to identify the most pressing 
needs for space or equipment. 
 
The largest need is space, and the university is moving toward a decision to build a 
new School of Communications building in the next few years. The facility would 
provide additional faculty offices, classrooms, collaborative student spaces, a reading 
room, employer recruiting spaces, reception area, studio storage, and a convergence 
student media center with a dedicated student television newsroom.  
 
In terms of equipment, the faculty cited the value of a three-year computer replacement 
cycle (instead of the current four-year cycle) and the need for mobile devices to test 
websites and applications, the development of 3-D capability, better studio lighting, 
and iPads for student checkout. 
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9. Give the locations of the journalism/mass communications books, periodicals, 
databases, etc., on campus. Describe the unit reading room, if any. Estimate the 
distance between the unit’s location and the university’s central library. 

 

All communications books, periodicals and databases are located in the university's 
Belk Library, which is less than a five-minute walk from McEwen Communications 
Building. The school does not have a designated reading room. 
 
 

 
 10. Describe allocations and expenditures by the central library for purchase of books, 
periodicals, databases, etc., at the request of or on behalf of the unit in each of the 
three years preceding the accreditation visit. 

 

Each year, the School of Communications is allocated more than $30,000 for the 
library’s acquisition of books and materials, with another $14,000 earmarked for 
journal subscriptions (most online journals are purchased as part of a publisher’s         
or aggregator’s package and are not fiscally separated by school). 
 
Belk Library records show that actual expenditures for journals, books, e-books, 
databases and audiovisual materials to support the School of Communications in  
2008-09 totaled $59,079. That amount jumped to $69,206 the next year and rose to 
$71,087 for 2010-11. Databases account for the majority of growth in expenditures. 
 
Faculty are encouraged to submit requests for library purchases, and the school’s 
history is that Belk Library consistently purchases the requested resources. 
 
 

 
 11. List the basic journalism and mass communications reference works and other sources 

of information, including databases, computer networks and online services, in the 
main library and/or unit reading room. Describe student and faculty access to these 
sources of information. 

 

Belk Library maintains a strong collection of communication journals related to 
journalism, broadcasting, public relations, advertising, film and interactive media. 
 
Journal titles recommended for academic libraries in Magazines for Libraries (19th ed.) 
have been referenced in all Communications areas and compared with Belk Library’s 
holdings. The Communications headings list 182 titles, and the library has either a 
print subscription or electronic access to 165 of these recommended titles (91 percent).  
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All of the Belk Library’s journals are accessible by subject from the library home page 
under the heading “Journals by Subject.” There are more than 500 periodicals and 
newspapers listed under Communications subject classifications. 
 
Belk Library subscribes to a number of interdisciplinary electronic databases that 
provide access to scholarly and popular literature in the field of Communications. 
These databases include Academic Search Premiere (EBSCO), JSTOR, Lexis-Nexis 
Academic Universe, Project MUSE, and ProQuest Research Library. 
 
The library also subscribes to many specialized databases that are used by students 
who major or minor in an area of Communications. Students can easily identify these 
databases under the heading “Databases by Subject” on the library’s home page. Basic 
Communication databases are Communication and Mass Media Complete, American 
Film Catalog, Film Index International, Reader’s Guide Retrospective, and Vanderbilt 
Television News Archive. Other useful databases include 19th Century U.S. Newspaper 
Archive, AAASS Newsnet Archive, Access World News, Accessible Archives, Early 
American Newspapers, Inter-University Consortium for Political and Social Research 
(ICPSR), Library Press Display, NewsBank Retrospective, Newspaper Source Plus, 
ProQuest Historical Newspapers, Roper Center and The Times of London Digital 
Archive. 
 
Library guides have been created for students studying communications. The areas       
of Journalism, Strategic Communications, Broadcast and New Media, Cinema, 
Communication Science and Interactive Media are covered in these library guides. 
These guides include journal access, e-books and database searching.  
 
Students and faculty have broad access to library materials. All online databases, 
journals, newspapers and e-books are available across campus and in the residence 
halls via both the wired and wireless networks. Off-campus access is available via 
proxy server. Librarians work directly with students and faculty studying abroad to 
ensure adequate course support. The electronic course reserves system allows student 
access to class reserves via their Blackboard portal. 
 
Belk Library is open and staffed with at least one reference librarian 111 hours per 
week during the academic year and also offers all-night study space and computer 
access Sundays through Thursdays. The library also has generous hours during 
summers and breaks. 
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12. List newspapers, magazines and other periodicals received regularly by the unit. 
 

The School of Communications provides free daily copies of The New York Times, 
USA Today and the Greensboro News & Record during the academic year to promote 
student readership. The school purchases 500 total newspapers each day at reduced 
rates, and Media Writing teachers and others give current events quizzes to encourage 
students to stay abreast of the world around them. The free copies are located in news 
racks by the school’s front entrance for easy retrieval. 
 
The school subscribes to publications that are available to faculty and staff in the main 
office. Besides newspapers, subscriptions include The Chronicle of Higher Education, 
Wall Street Journal, Time, Newsweek, PR Week, Our State (North Carolina magazine) 
and Business North Carolina. 
 

 
 
 13. List newspapers, magazines and periodicals related to journalism and mass 

communications received by the main library. 
 

Belk Library provides access to both current and historic content in many formats 
through the Research Center section of the library webpage. The site includes lists of 
newspapers in print and electronic format, as well as links to newspaper databases and 
to digital microfilm. 
 
More than 240 Communications journals can be found using the Advanced Search 
feature of the library’s Journal Finder software. A listing of core journals and databases 
is provided on the following pages. 
 
Faculty members say the university's holdings for journalism and communications 
meet the needs of faculty and students, and faculty purchase requests are processed     
as a matter of course. Even requests for new journals are processed, including special 
orders such as newspaper microfilm from the 1700s and 1800s for use in media history 
classes and other research projects. 
 
A recent subscription is the IGI Global collection of e-books in support of the M.A. in 
Interactive Media program. 
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14. Describe students’ use of current periodicals, reference works, databases and other 
sources of information in the main library and/or unit reading room. If library and 
reserve checkout records for these statistics are not available to the unit, list 
representative assignments from syllabi requiring students to use these resources. 

 

Belk Library reports that student use of periodicals, reference works, databases and 
other sources of information is increasing every year. Traditional circulation statistics 
show that 85,601 books, videos and other physical materials were checked out in  
2008-09. That number increased to 86,156 in 2009-10 and fell slightly to 80,996 in 
2010-11. In addition, the library circulates more than 36,000 e-books, 2,000 print 
reserves, and 85,000 electronic reserves each year. 
 
The library’s circulation system does not track usage by student major. However, 
circulation by call-number range (for instance, 070-079.99 Journalism) shows that 
1,145 titles listed as Journalism and 1,648 titles listed as Broadcasting or 
Television/Cinema were checked out during 2010-11. 
 
Database usage cannot be tracked by user, but the library does have statistics for the 
number of searches and sessions for most databases. For example: 
 

           2009-10           2010-11 
AccuNet/AP Multimedia 1,838 792 
Ebsco Communication Mass Media Complete 23,815 68,732 
NewsBank Access World News Research 1,543 13,590 
American Film Institute Catalog 174 408 
Film Index International N/A 486 
ProQuest Newspaper Direct 275 360 
Roper Center 33 33 
Vanderbilt TV News Archive 252 93 
 
Database use can fluctuate widely from year to year depending on courses offered, 
faculty preferences and individual assignments. 
 




